
 

eslite spectrum Ximen / Classics. Playing it cool.

Having stood the test of time, eslite spectrum Ximen combines art, cul-
ture, and a cozy shopping environment. Nestled in the bustling Ximend-
ing district, it has become a beacon of trendsetting brands and a sanctu-
ary for cultural exploration amid the urban rush.

Crafted entirely from natural wood, eslite spectrum Wuchang exudes a re-
fined yet vibrant atmosphere. Infused with next-generation street cul-
ture, it serves as a hub for the latest trends, perfectly complementing the 
frenetic vibe of the Ximending district.

eslite spectrum Wuchang / Fresh. Fun.

Profile

eslite spectrum Ximen and eslite spectrum Wuchang are 
like a pair of twins with contrasting personalities. eslite 

spectrum Ximen is akin to an introverted humanities stu-
dent, savoring quiet moments in a café and immersing in 
its own leisurely rhythm. Meanwhile, eslite spectrum 
Wuchang exudes the energy of an extroverted science 
student, passionate about exploring the world, meeting 
new friends, and showcasing independence, creativity and 
a welcoming embrace of diversity.

eslite 35th Anniversary

Sailing Towards Dreams

eslite's 35th Anniversary: Live Your Dream!
Each exciting and highly anticipated encounter, 

every charming and captivating story, 
fuels our journey towards a better future.

eslite spectrum
Ximen Bookstore

Interviewee│Chou Yeh-Sheng
Store Manager

eslite spectrum Ximen Bookstore established itself in Ximending 27 
years ago, with the vision of becoming a cultural sanctuary amidst the 
urban hustle and bustle. It offers a relaxing space where visitors can 
momentarily escape and find peace of mind. Stepping into the bookstore, 
there’s a noticeable shift from movement to stillness, inviting people to 
slow down and clear their thoughts. 

The store incorporates many subcultural elements, which is evident 
from the prominence of our comics and anime section. Historically, Xi-
mending was Taipei’s entertainment hub, and today it has become a 
major base for subculture enthusiasts. Building on this cultural identity, 
we’ve extended these subcultural elements into the bookstore’s charac-
ter. At the same time, we’ve preserved the essence of eslite spectrum’s 
timelessly classic style. Visitors here often experience a blend of old and 
new, creating a harmonious mix of nostalgia and modernity.

Could you share the unique characteristics of eslite 
spectrum Ximen Bookstore? What role does it play in 
the bustling Ximending area?

Q1 

Expert Talk : Quick Q&A 

Recently, we’ve noticed an increasing number of 
Korean tourists visiting the bookstore to pur-
chase NICI’s “Wibbly Pig” plush toys as souve-
nirs. The boba tea-themed series has been par-
ticularly popular among them. Ximending is 
home to countless shops selling plush toys, so 
to differentiate ourselves, we carefully curate 
exclusive, specially-designed collaborations 
available only at eslite. These unique items not 
only remind visitors of eslite but also become cherished mementos of 
their travels in Taiwan.

Both eslite Bookstore and Ximending are must-visit 
spots for international travelers. Have you had any in-
teresting interactions with tourists?

Q2 

Surprisingly, a large number of foreign visitors purchase Taiwanese edi-
tions of translated comics, especially readers from Malaysia, Singapore 
and Hong Kong. It’s not unusual to see them checking out with baskets 
full of comics. This growing trend has inspired us to expand our comic 
selection and organize diverse themed activities to cater to different 
reader preferences. We’ve also collaborated with various organizations 
to promote works by Taiwanese comic artists. In fact, our upcoming 
events will focus on Taiwanese comics, aiming to showcase their poten-
tial to an even broader audience.

Additionally, many visitors from Chinese-speaking regions come specifi-
cally to search for rare or out-of-print books, or to buy Chinese-language 
books that are hard to find in their home countries. I recall one foreign 
visitor asking why Taiwan has bookstores like eslite that embrace such 
a wide range of ideas and cultures. I believe the answer lies in the vision 
of our founder, Mr. Robert Wu. He aspired to create a space in Taiwan 
that blended culture, art, and lifestyle. Over the past 35 years, this phi-
losophy has taken root and flourished, becoming a part of everyday life 
in Taiwan. For international visitors, eslite spectrum provides a truly 
unique cultural experience that reflects this vision.

eslite spectrum offers a unique way to experience Tai-
wanese culture and lifestyle. What types of books do 
foreign visitors typically show interest in?

Q3 

In addition to the standard New Balance stores, we’ve developed two 
specialized branches: the NB Grey Store and the NB 1906 Store. When 
people think of New Balance, they typically associate it with sportswear. 
However, today’s consumers often make purchases based on style or 
lifestyle preferences rather than specific needs. To cater to a broader 
range of audiences, we’ve diversified into different store formats.

Since its launch two years ago, the NB 1906 Store has frequently re-
ceived questions like, “What does 1906 stand for?” To clarify, the 1906 
line takes its name from the brand’s founding year and focuses on 
"street culture" as its core concept. This store is tailored for the younger 
generation and those seeking the latest trends, featuring limited edi-
tions, first releases and collaborative collections with renowned design-
ers or brands. One of the standout features of the NB 1906 Store is its 
apparel line, designed by the SDS (Shanghai Design Center). SDS cre-
ates functional clothing tailored to Asian fashion trends and lifestyle 
needs. What sets SDS apart is its ability to blend Eastern and Western 
cultural elements, creating designs that seamlessly fuse functionality 
with cutting-edge style. This design philosophy results in products that 
stand out distinctly from those found in standard New Balance stores or 
the NB Grey Store, offering a unique blend of practicality and trendy 
fashion. To put it simply, the three store formats represent distinct 
facets of New Balance’s evolution: Starting from its roots as a "sports-
wear brand," New Balance expanded to cater to urban professionals with 
the NB Grey Store, focusing on "city minimalism and functional comfort."

Building on this foundation, the NB 1906 Store, named after the brand's 
founding year, blends New Balance’s heritage with "streetwear and 
trend culture." It emphasizes individuality and versatility, reflecting the 
brand’s commitment to innovation while staying true to its core identity.

Could you tell us about the New Balance 1906 Store 
and how it differs from regular New Balance stores?Q1 

Brand Mingle
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Interviewee│Kai Chuang

NB District Supervisor 

New Balance
1906 Store

What inspired the decision to establish the NB 1906 
Store at eslite spectrum Ximen? How does the loca-
tion align with the brand?

Q2 

Future events will be carried out in coordination with the main New Bal-
ance brand. However, what sets the NB 1906 Store apart from New Bal-
ance and NB Grey is its focus on the storefront display. To highlight the 
unique "trend culture" identity of the NB 1906 Store, the brand periodi-
cally uses its storefront to showcase artist collaborations, limited-edi-
tion items and co-branded collections. The display serves as a window 
into the latest trends, allowing us to share cutting-edge style moments 
directly with our fans.

After the “Summer Escape Plan,” what new projects or 
events can we expect from the NB 1906 Store?Q3 

Store Location Information:eslite spectrum Ximen 1F

The decision to set up the NB 1906 Store at eslite spectrum Ximen came down 
to two key factors. First, there wasn’t yet an NB 1906 Store in Taipei’s west side 
and Ximending stood out as the perfect location for its strong association with 
"trend culture." Known for its fast-changing fashion scene and popularity 
among youth and tourists, Ximending naturally aligned with the store’s con-
cept. Second, we saw an opportunity to collaborate with eslite spectrum, a 
partner New Balance had not worked with before. eslite spectrum Ximen has 
been a staple in Ximending for over 20 years, featuring a third-floor bookstore 
and brands that resonate strongly with younger generations. This made it an 
ideal fit for the NB 1906 Store. We chose to position the store on the ground 
floor, creating a street-side shop vibe to connect with consumers in this vibrant 
and youthful environment that 
is also popular with internation-
al tourists.

Entering eslite spectrum Ximen, 
you’ll notice that the overall 
decor closely mirrors the interi-
or design of the NB 1906 Store. 
 Both spaces prominently fea-
ture black as the main color, 
complemented by the use of wood and steel materials. We incorporate "black," 
a color symbolizing trends, combined with wood, concrete, and flowing textures 
to create a street-inspired, fashionable vibe. On the other hand, eslite spectrum 

Ximen uses "black" to evoke a subdued and serene atmosphere. The mix of 
these two approaches is quite intriguing—after all, trend culture is all about 
blending different styles and expressing individuality.
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Eyeglasses are more than just tools for correcting vision, they’re the fin-
ishing touch in an outfit, reflecting personal style and charm. KlassiC. 
was born from this belief, recognizing a gap in the fast optical market for 
locally designed eyewear. Determined to change this status quo, we 
aimed to combine practicality with a unique design perspective. Our CEO 
frequently travels abroad to discover frames that blend trendiness and 
individuality, bringing these inspirations back to Taiwan to create di-
verse collections. Whether it’s affordable entry-level designs or 
high-end statement pieces, our goal is for every customer to find a pair 
of glasses that truly reflects their personality and taste.

KlassiC. is a Taiwanese eyewear brand offering quick 
optical services with affordable, high-quality and styl-
ish frames. What inspired the creation of the brand?

Q1 

What was the idea behind opening a KlassiC. store at 
eslite spectrum Ximen? What styles are popular 
among the customers here?

Q2 

Looking ahead, KlassiC. plans to explore new possibilities, such as intro-
ducing complementary fashion lines or lifestyle accessories, broadening 
the product scope of the brand. While eyewear remains at the heart of 
our identity, we see it as the starting point for personal expression. 
Wherever we expand, KlassiC. will continue to view every pair of glasses 
as an extension of our core values. Building on this foundation, we aim 
to venture into new realms of fashion and lifestyle aesthetics, making 
KlassiC. a name synonymous with style and sophistication.

Eyeglasses are more than accessories—they express 
personal taste.  How will KlassiC. continue to promote 
lifestyle aesthetics through its brand in the future?

Q3 

 
Interviewee│Wu Ching-Wen

Store Manager 

KlassiC.

Ximending is a vibrant intersection 
of youth culture and international 
tourism, making it an excellent op-
portunity for foreign visitors to dis-
cover a Taiwanese brand. Tourists 
exploring the bookstore often find 
themselves drawn to our eyewear 
displays, which is why we chose 
eslite spectrum Ximen as a location.

Initially, we anticipated that most customers would lean toward entry-lev-
el designs, but surprisingly, our titanium series has been a bestseller. The 
clientele at eslite spectrum Ximen tends to value quality, attention to 
detail, and comfort. We’ve noticed distinct preferences between Taiwan-
ese and international customers: Taiwanese shoppers favor understated, 
versatile designs, while foreign visitors prefer bold, distinctive styles. For 
example, our recently launched foldable sunglasses have been especially 
popular. We’re also proud of our collaboration with Zeiss, which gives con-
sumers confidence in the quality of our products. The clarity and comfort 
of Zeiss lenses are top-notch, making KlassiC. the ideal choice for custom-
ers seeking a premium optical experience in Taiwan.

Beast Kingdom is Taiwan’s largest toy brand, with 
three stores in Taipei. What are the characteristics or 
preferences of the customers at eslite spectrum 
Wuchang and does the product selection vary for dif-
ferent locations?

Q1 

The founder is a toy collector. From your perspective, 
what developments or changes have you observed in 
Taiwan’s toy market in recent years?

Q2 

Beast Kingdom previously collaborated with Hong Kong’s Hot Toys to re-
lease a Cosbaby Taipei Exclusive Iron Man and Captain America Set, 
which was sold exclusively in Taipei and limited to Taiwan. Looking 
ahead, we plan to expand on this model by developing more collectible 
figures that integrate elements of Ximending or Taiwanese culture. 
These projects aim to offer customers uniquely local collectibles, further 
connecting our brand to the cultural highlights of the area.

Toy collecting is closely tied to trend culture. Does 
Beast Kingdom have plans to collaborate with Xi-
mending’s unique culture for future events or cam-
paigns?

Q3 
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Interviewee│ Vic - Manager 

Ah-Lu - Store Manager 

Beast Kingdom

The pandemic has significantly 
influenced consumer preferenc-
es, leading to noticeable shifts in 
the toy market. Back in 2018, 
Marvel’s superhero IPs domi-
nated the scene. However, the 
trend has since shifted toward 
cute and therapeutic toy lines, 
such as Toy Story and Inside 
Out, which have positively im-
pacted our revenue. We’ve also observed a decline in demand for 
high-priced collectibles. Previously, our core customer base consisted 
mainly of male collectors who preferred high-end items approaching the 
level of fine art. In contrast, today’s primary consumers are women, who 
favor adorable and stress-relieving small items suitable for display at 
home or in the office. Interestingly, these items are often purchased in 
sets, and their collective spending power has already surpassed that of 
previous male collectors.

Overall, Beast Kingdom has expanded its portfolio post-pandemic by sign-
ing licenses for Japanese IPs, moving beyond its earlier focus on Western 
franchises. This diversification allows us to cater to a broader audience, 
making our stores a one-stop destination where everyone can find some-
thing they love. One other thing I’d like to share: Beast Kingdom has been 
part of eslite spectrum Wuchang for 10 years, and when foreign media 
feature Ximending, they often include Beast Kingdom as a recommended 
stop. Just as toy collectors visiting Japan make it a point to visit Akihaba-
ra, international visitors coming to Ximending frequently visit Beast King-
dom. At our eslite spectrum Wuchang location, we offer Taiwan-exclusive 
products specifically designed for foreign tourists, further enhancing its 
appeal as a must-visit destination in the area.

I’ve worked at several Beast Kingdom locations, from Breeze Xin Yi to Syn-
trend and now at eslite spectrum Wuchang. Each store caters to a unique 
customer base. At Breeze Xin Yi, we primarily attract families, so toy lines 
like Hasbro and our own in-house products are especially popular. While 
Beast Kingdom’s core offerings are toy models, our products can be divid-
ed into two categories: toys and collectibles. Toys are simpler in design, 
made from less complex materials and come at a more accessible price 
point, making them easy for both adults and children to enjoy. Collectibles, 
on the other hand, are more intricate, crafted with premium materials and 
carry a higher price tag, appealing to adult collectors.

At Syntrend and eslite spectrum Wuchang, the 
customer base is more balanced, with demand for 
both toys and collectibles. However, the preferenc-
es for specific IPs vary by location. At Syntrend, 
gaming-related products such as Warhammer and 
League of Legends perform exceptionally well, reflecting 
the tech-centric atmosphere of the mall. In contrast, eslite spectrum 
Wuchang sees stronger sales in movie-
related merchandise, likely due to the nearby cinema, which attracts a 
younger, student-heavy demographic. To cater to these differences, we 
adjust our product selection for each store. For instance, certain figurines 
that may sell slower at other locations often sell out quickly at our eslite 
spectrum Wuchang store. These tailored adjustments allow each store to 
develop its own unique character while better meeting the needs of its 
specific customer base. 
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Every eslite spectrum location has its own 
distinct personality. eslite spectrum 
Wuchang gives me the impression of a 
place rich in subculture and street-style 
vibes, which aligns perfectly with the 
brands we sell at Yinhao「」. Our featured 
brands, such as OVER PRINT and ONE 
DROP, focus on graphic-centered apparel, 
which fits seamlessly into this environ-
ment. That’s why we chose eslite spec-
trum Wuchang as our retail base.

The collaborations we’ve done, like those 
with illustrators from OVER PRINT— Cotoh Tsumi and ZERO ZERO HE-
RO—and ONE DROP’s Tsukasa Shimada and Chao!, have all been well-re-
ceived here.

You’ve lived in Taiwan for over seven years. What 
does eslite spectrum mean to you, and why did you 
choose eslite spectrum Wuchang as the base for 
Yinhao「」 ?

Q1 

After graduating from university, I worked in the fashion industry and 
was eventually sent to Taiwan by my company. Here, I encountered Tai-
wan’s streetwear and trend culture, which blends influences from 
Japan, Korea, and the United States. I found this mix incredibly fascinat-
ing and saw great potential for experimentation, so I decided to stay and 
launch my own brand ventures.

The first brand I established was PALFiLLER, a streetwear label focused 
on essential pieces that pair well with any other brand. Each of the 
brands under Yinhao「」 has its own unique style. PALFiLLER acts as a 
"lubricant" within the lineup, seamlessly bridging different pieces to help 
wearers mix and match items, creating a look that expresses their indi-
viduality. DUBs Classic, on the other hand, focuses on its signature char-
acter, “Man.” The brand’s tone is playful and lighthearted, incorporating 
humor into its designs to bring a sense of fun to fashion.

As for Yinhao「」 itself, the name literally means “quotation marks,” sym-
bolizing “blank space.” The brand conveys the freedom and joy of fash-
ion, encouraging people to break free from rigid forms and enjoy the pro-
cess of self-discovery through their daily outfits, finding their unique 
style along the way. We define Yinhao「」 as a graphic-based “sub-cul-
ture” streetwear brand, coining the term “otaku street” style. For trend 
enthusiasts, it serves as an accent to their wardrobe, while beginners 
can start with individual pieces as their entry point into the world of 
streetwear.

In addition to Yinhao「」, you also manage two other 
brands, PALFiLLER and DUBs Classic. Could you 
share what inspired you to create these brands and 
your vision for them?

Q2 

For those who love street fashion, Taipei offers two main destinations: 
the East District and Ximending. From a foreigner’s perspective, I think 
the key difference lies in Ximending’s allure, which comes from its posi-
tive sense of “chaos.” Ximending blends street culture and sub-culture 
in a way that, at first glance, might seem unrelated. Yet, when mixed to-
gether, these elements create a harmonious and unique atmosphere that 
you can’t find anywhere else in Taipei. I always encourage foreign friends 
to fully immerse themselves in this captivating energy. I also hope their 
shopping experience at Yinhao「」becomes an integral part of their ex-
ploration of Ximending’s distinctive allure.

Wuchang Street in Ximending is a hub for Taiwan's 
streetwear culture. As someone skilled in cultural ex-
change through fashion, how would you introduce Xi-
mending’s unique vibe to foreign visitors?

Q3 

 
Interviewee│Hiroaki Tanigawa

Brand Director 

Yinhao「」



The Ximending Pedestrian Area Development Association was founded 
in 1990 by local shop owners. Back in the early 1900s, this area was 
planned as an entertainment and commercial district. It quickly devel-
oped into a bustling hub with theaters, department stores and restau-
rants, solidifying Ximending’s reputation as a center for commerce and 
entertainment. However, during the 1980s, Taipei’s commercial activity 
shifted to other areas and Ximending faded from the spotlight.
 
Seeing this decline, local businesses came together to revitalize the 
area. We focused on integrating community resources, strengthening 
the district’s branding and hosting regular cultural events. In 2000, the 
Ministry of Economic Affairs selected Ximending Pedestrian Area as part 
of its demonstration shopping district project. With government support, 
we systematically developed the pedestrian zone, restored historical 
buildings, upgraded infrastructure and enhanced the area’s cultural and 
tourism experience. The Association is built on strong solidarity, united 
by a shared vision: ensuring that every visitor's memory of Ximending 
goes beyond just shopping and strolling, transforming it into a meaning-
ful cultural journey through Taipei.

Could you share the inspiration and vision behind the 
establishment of the Ximending Pedestrian Area De-
velopment Association?

Q1 

Ximending once went through a period of intense competition among de-
partment stores, but unfortunately, most of them eventually closed. 
What stands out to me about eslite spectrum is its thoughtful planning. 
Unlike some department stores in the past that crammed in as many 
shops as possible without strategy, eslite spectrum carefully designs its 
spaces and curates its offerings to create a layered cultural experience.

During the challenging days of the COVID-19 pandemic, Ximending faced 
a sharp rise in vacant shops as many businesses struggled to survive. 
Yet, eslite spectrum showed us a different kind of resilience, not only 
staying the course but even renovating and reinvigorating its spaces. 
With eslite spectrum’s arrival, Ximending has embraced a new, more 
stable development model that blends culture and lifestyle aesthetics 
into the commercial district. It has brought a sense of stability and prog-
ress to Ximending, accompanying us as we continue to grow and im-
prove together.

How has the presence of eslite spectrum Ximen and 
eslite spectrum Wuchang transformed Ximending?Q2 

Hear the Locals

Interviewee│Liu Chin-Lung
Chairman 

Ximen Pedestrian Area
 Development Association

Creating a “comfortable” space has always been our goal and the direc-
tion we strive toward. Whether or not it’s through infrastructure, district 
planning, or environmental upkeep, we want everyone who visits Xi-
mending to feel a welcoming atmosphere that encourages them to 
return. This idea of “positive growth” is crucial. When visitors leave Xi-
mending with a positive impression, it has a greater impact than any ad-
vertisement. 

Attention to detail is key to achieving this. For instance, our environmen-
tal sanitation teams sweep through Ximending seven times a day, re-
placing garbage bags filled to the brim. Do you know how many garbage 
bags we go through in a month? Fifteen thousand. Unlike other parts of 
Taipei, we’ve installed many trash bins throughout the area to encour-
age people to dispose of their garbage properly and help maintain a 
clean environment. Lighting is another element we take seriously. We’ve 
invested significant effort to ensure that walking through Ximending at 
night feels both comfortable and safe. Overall, we remain committed to 
this vision. For me, hearing visitors say, “Ximending is so clean,” makes 
all the effort worthwhile.

Reflecting on Ximending’s development over the 
years, what are your hopes and aspirations for its 
future?

Q3 

The Red House in Ximen is a historic landmark in Taipei, known for its octago-
nal architecture, cultural exhibitions, and vibrant arts and crafts market.

The Red House

Nearby Attractions

American Street in Ximen is a vibrant spot in Taipei, known for its urban fash-
ion, creative street art, and colorful graffiti. The walls are adorned with unique 
designs, making it a favorite for artists and photographers.

American Street
No. 18, Ln. 96, Kunming St.,
Wanhua Dist., Taipei City 108004, Taiwan, R.O.C.

No. 10, Chengdu Rd.,
Wanhua Dist., Taipei City Taiwan, R.O.C

eslite spectrum Ximen
Opened in December 1997

No. 52, Emei St., Wanhua District., 
Taipei City, 108, Taiwan (R.O.C.)

TEL: +886-2-2251-6898

Opening  Hours

Mall/3F Bookstore: 11:30 - 22:00

eslite spectrum Wuchang
Opened in December 2004

No. 77, Sec. 2, Wuchang St., Wanhua Dist.,
Taipei City, 108, Taiwan (R.O.C.)

TEL: +886-2-2381-3838

Opening  Hours

Mall: 11:30 - 22:00


